
Customer Loyalty

Loyalty of the empowered customer 
is influenced by various factors; pricing, 

accessibility, availability and social media. To 
promote customer loyalty, there is a growing 
need to deliver a seamless, unified customer 

experience across channels. Organizations will 
have to leverage a strategy based on a deep 
understanding of their customer behaviour 

and an extensively utilized social media 
analytics, to design customized reward 

programs that are relevant to the 
customer.



HISABI Loyalty 

PCNC IT Solutions introduces a Loyalty Solution with an effective platform that manages loyalty 
and reward programs, along with initiatives of cross-channel promotion. Combining predictive 
and prescriptive analysis, our solution generates personalized, contextual, and timely offers that 
aid to improve customer experience and loyalty.

Hisabi Loyalty can easily be integrated in any industry, from retail, to airline, telecom and banking, 
to manage a comprehensive loyalty point program. The Hisabi Loyalty solution goes beyond 
department silos and enables seamless sharing of information across the organization to deliver 
a robust, effective and efficient loyalty solution. 

Our loyalty solution is very comprehensive and extremely flexible. The easy to use management 
system, allows you to define campaigns, release them, connect them to any products, calculate 
customer points and report them. It also provides a communication channel for the client to 
monitor and utilize the points accrued. 

The Hisabi Loyalty solution gives organizations the edge to deliver and manage a successful 
loyalty and rewards program, which can uniquely differentiate to build enduring customer 
relationships.
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Our Solution

Key features of the Hisabi Loyalty Management Solution:

• 360° view of Customer Information: Transactional and per-
sonal information is available, which includes demographics, membership type, 
preferences, segments and tiers, for a comprehensive management of the cus-
tomer’s profile.

• Consolidated Loyalty Platform: It supports different kinds of 
programs – be it proprietary, partnership or coalition programs, and allows 
differential benefits per tier and customer group, to be defined for the different 
programs.

•  Create Easy and Flexible Campaign: This allows targeting 
multiple and complex customer segment options, having omni-channel re-
wards, based on the choices of items, payment modes, location, transaction 
time and channels.

• Points Bank: The points accrued by the customer enable tracking of 
the program costs. It helps the organization to ascertain their Return on Invest-
ment (ROI) on the marketing spend for the loyalty program.



• Seamless Connectivity: The Loyalty solution can be con-
nected to any system within the organization, with secure access levels, 
which is our forte.

• Data Access: Clients can query, manage, transfer, donate, or 
redeem their points through the friendly UI of the application, with a dual 
language (English and Arabic) option by using multiple tools. 

• Unified Compatibility: The Loyalty application can be ac-
cessed through any of the Hisabi products, or any product that the organi-
zation wants to connect the application with. We have a pre-designed API 
ready for integration with any system.  

• Easy Management: The backend administration module 
makes it easy to manage the application on all system parameters, prod-
ucts, gifts, calculation formals. Beside that, there is also a report section 
for clients and an MIS for the organization.  

My Points



Client User - Friendly Features



Benefits
Hisabi Loyalty solution helps you:

• Enhance customer loyalty: Track and reward customers for interactions and transactions in any and every 
kind of industry that desires to incorporate a loyalty program.

• Optimize customer lifetime value: Increases spending and reduces customer churn by offering relevant 
promotions across channels, strategically timed. 

• Drive consistent omni-channel customer experience: Offers a single solution across multiple chan-
nels, which include the member portal, in-store, mobile, call center, and social media, all of which integrate the 
points, promotional offers and messages.

• Increase operational efficiency: Effective tracking and managing of points, card inventory, program 
costs reduction and improved profitability, contribute to increasing the opera-
tional efficiency of the program, which is made achievable by the solution in 4 
focused steps: 

Segment customers by behaviour and demographics to create compelling tar-
geted offers.

Analyze card transaction and reward data to comprehend the drivers of cus-
tomer loyalty.

Generate actionable by strategizing insights and tactical recommendations 
from analyzed data.

Refine loyalty schemes using marketing strategies to suit customer needs and 
behaviour.



The Hisabi Advantage

Hisabi Loyalty Solution leverages industry knowledge and technical ex-
pertise to deliver value through:

Quicker go-to-market with lower cost of ownership: The Hisabi 
Loyalty solution comes with standard open APIs and data integration compo-
nents to allow easy incorporation with faster implementation. Our user friendly 
and intuitive solution requires minimal user training and results in a low cost of 
ownership.

Efficient and personalized campaign management: Our solution 
has promotional as well as reward campaigns and personalized messages for 
specific segments. It instantly synchronizes customer activities and their corre-

sponding points, across all channels. 

Seamless omni-channel customer engagement: It helps to engage with customers 
via the Internet, mobile, social media, and instore, delivering a uniform customer experience, which in-

creases customer participation. There is also a list of in-built member services accessible via the mobile app or 
customer portal. 

Better personalization: The solution permits static and dynamic rule based segmentation of customers, which 
allows for a higher level of personalized service, relevant to various parameters that can be set by the organization.



About Us

Hisabi Suite is a complete and secure financial transaction platform that meets all the needs of a bank, 
and all the expectations of the customer. It is designed with intent on ably managing the client’s ex-
pectations of online banking, with a specific focus on customer retention. Platform agnostic, it works 
seamlessly on the Internet, on every mobile device and with all operating systems. 
The Hisabi Suite has a wide range of functionalities with a robust capability of seamless integration with 
any financial system. Its products are designed as components of a complete solution, with the flexi-
bility to be implementable collectively or sequentially. With a host of products, Hisabi Suites takes the 
customer’s experience to new heights.

Palestinian’s leading technology provider company, PCNC IT SOLUTIONS has been delivering business 
solutions for almost 2 decades. The company has established its dominance as the leader in information 
technology and enterprise solutions, differentiating itself by providing end-to-end solutions, innovation 
and industry leadership. It has a proven track record in data center solutions and payment solutions 
for financial institutions and banks. The collaboration with Bank of Palestine in 2010 resulted in the 
path-breaking e-payment solutions, PalPay e-Payments. 
Mr. Iyad K. Qumsieh, a visionary technologist, founded PCNC IT Solutions in 1997; and has since laid the 
foundation of many delivery models and emerging technological formats, defining the technology of the 
21st century in Palestine. His conviction is to build an organization intrinsically committed to ‘Customer 
Centricity’; an attitude echoed by every employee in the company.
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